SPEAKING OF MORALE 


In the field of industrial public relations, one item is always assured top priority in any discussion relating to personnel and 
employer-employee relations. That is a growing awareness of the important part that morale plays in its role as a practical 
contributor to the end result of any healthy business . . . productivity and profits. 

We in Famous have always been proud of the many evidences of the high standard of morale among our employees at 
every level. We have tried to foster and engender this feeling of closeness . . . of belonging . . . of being an important member 
of a team, and as a result we have grown strong ... both numerically and economically over the years. Such is the stuff 


morale is made of. 


Morale as such is purely and simply a state of mind ... avery infectious state of mind. If you are happy at your job. 


bubbling over with enthusiasm . . 


. proud of your theatre, of your staff, of your product, and most important, of your 


Company and the business you are in... that same feeling will spread like wildfire, not only through your staff, but into the 
minds of every customer visiting your place of business. 

You are the key that can open the floodgates to release the greatest practical display of morale in the history of our 
business, at a time when it is of prime importance. If you talk BIG ... and act BIG... you'll BE BIG, and every member 
of your staff will grow in stature along with you. This in turn will communicate itself to your superiors and to theirs, to 
complete a cycle from which all parties concerned must eventually benefit. 

I've said my piece. We're in a truly great business, and we're in it because we just plain love it. Let's act like we do and we 
can travel in only one direction, and that’s STRAIGHT UP. And, talking about morale . . . remember this. The state of your 
employee's morale is simply an honest reflection of your own. Think about it. 


EK. 
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In our last issue we emphasized the 
importance of proper and personal 
supervision of the maintenance in your 
theatre, with special emphasis on your 
washroom facilities and your box- 
office. In this issue we highlight the 
auditorium, foyer and lobby, and your 
theatre front. If you follow all of the 
suggestions | am sure you won't have 
to worry about the contents of your 
next Investigator’s report on the sub- 
ject of the physical condition of your 
property. 


AUDITORIUM 


All seats must be personally checked 
by you frequently to make sure they 
are properly anchored to floor. 

Torn and slashed seat covers to be 
repaired or replaced immediately. 
Leather covers to be dusted daily, and 
cloth covers to be vacuumed. 

Seat backs and bottoms to be 
checked for breaks. If backs are sprung, 
must be repaired or replaced at once. 

All hanging chandeliers must be 
inspected at least every six months. 
Make sure securely anchored. Replace 
burnt-out lamps immediately. 

Make sure your cleaning staff 
CLEANS between seats as well as aisle 


MAINTAINING YOUR PROPERTY 


areas, for popcorn, wrappers, boxes, 
etc. 

Auditorium floor must be washed 
at least once weekly. Paint when 
necessary . 

Remove all gum from floor and 
seat backs daily to prevent accumula- 
tion. 

Standee Rail — clean inside of rail 
where people rest their heads. 


FOYER AND LOBBY 


Both areas must be kept immaculately 
clean at all times. Staff members 
should be trained to pick up candy 
wrappers, spilled popcorn, etc. im- 
mediately, and not let them accumul- 
ate. 

Don't junk up this area with un- 
necessary advertising posters or 
publicity gimmicks whose value is 
questionable. 

Do not display ANYTHING which 
is not directly related to our business. 

All carpetted areas must be 
vacuumed daily. When mopping ad- 
jacent areas make sure your cleaners 
do not slop water over carpet. This 
will prolong its life. 

Periodically carpets must be pro- 
fessionally shampooed. Obtain tenders 


and submit to this office. 

All hand-rails leading up or down 
stairs must be checked frequently to 
make sure they are properly and safely 
secured to wall. 

White rubber nosing on stairs to be 
cleaned daily. 

All glass in display frame, on 
standee rail, etc. to be checked and 
cleaned as often as necessary each day. 

Walls in lobby — foyer area, as well 
as auditorium to be washed down as 
necessary, especially above radiators. 

Clean out ash-trays frequently. 


THEATRE FRONT 


The entire front must be cleaned daily. 
This means the display frames, decora- 
tive metal work, etc. If dirt and dust 
are permitted to accumulate on metal 
it will cause quicker deterioration. 

Advertising and posters in display 
frames should be clean and neat, pro- 
perly identified. 

Do not leave posters around ad- 
vertising attractions or events which 
had played a week or a month earlier. 

Keep your marquee clean and at- 
tractive. Check neon frequently and 
replace burnt lamps immediately. 

Keep sidewalk in front of theatre 
clean and free of accumulated debris. 
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TOM CALLENDAR APPOINTED 
AN ASSISTANT SECRETARY 


Tom Callendar, head of our statistical 
department was appointed an assistant 
secretary of the Corporation in Dec- 
ember of 1967. By the time | took 
over as editor of WHAT'S NEW, this 
news was ‘old hat’ and simply escaped 
my attention. Sorry Tommy ... but, 
better late than never. 


HARRY GREEN 


— appointed assistant secretary 


A native Montrealer, Harry Green 
joined Consolidated Theatres in 1940, 
as assistant to George R. Arnott. From 
1941 to 1943 Harry served with the 
R.C.A.F. and on his discharge return- 
ed to Consolidated as an assistant to 
the late Alex. Adilman. 

In 1967 Harry supervised the opera- 
tion of the trackless trailers, La Ballade 
at EXPO for United Amusement Cor- 


poration owners of this very important 
concession. A few weeks ago Harry 
Green was appointed an_ assistant 
secretary of United Amusement, Con- 
solidated Theatres, and the Canadian 
Theatre Company Ltd. 

Harry is married to Ellen Gauthier, 
and they have one son who is pre- 
sently studying at Loyola College. 

An active .member of Temple 
Emanu-El, Harry is an executive mem- 
ber of its Brotherhood. He is also an 
active director of the Mount Royal 
Liberal Association. © 


DO YOU REMEMBER? 


The picture above was taken in 1944 

. . twenty four years ago, when Bert 
Brown presently manager of the Uni- 
versity in Toronto and Jimmy 
Cameron head of our Sales Promotion 
department, met in London, England 
while on leave from their respective 
duties. Bert was at the time serving 
with the Canadian Navy Show, and 
Jimmy with the Army Show. 

More than three hundred Famous 
Players men and women served with 
distinction in the Navy, Air Force and 
Army during the dark days of World 
War Two. 


HAROLD GILES RETIRES 


Vice-president of United Amusement 
Corporation, Harold Giles retired from 
active service at the end of June. 
Harold joined United Amusement in 
1929 as a projectionist and in 1939 
was promoted to supervisor of theatre 
operations for the circuit. In 1949 he 
was appointed a director of the com- 
pany and took over the purchasing 
department. He became vice-president 
in 1955. 

Harold has busied himself in charity 
and communal affairs over the years 
and is a past president of the Quebec 
Branch of the Canadian Picture 
Pioneers, having been honoured as 
Quebec's Pioneer of the Year in 1967. 
He is also very active in the Isaac 
Henry Stearns Lodge No. 92 A.F. & 
A.M., the Montreal Amateur Athletic 
Association, Mount Stephens Club and 
Wentworth Golf Club. He has been the 
moving spirit behind the company’s 
Golden Age Movie Club for many 
years, and built up the registration to 
over 25,000. 


Harold is married to Marie 
Ganetakos and lives in Hampstead, a 
quiet residential section of Montreal. 
They have three children ... Robert 
who lives in London, England, David 
and Annabelle. 

Our best wishes to you Harold for 
many, many years of continued good 
health and an active life with your 
family and friends. Hope we'll be 
seein’ you around. 


VETERAN F.P. MEN RETIRED IN QUEBEC 


Left to right: Dawson Milne; Mel Johnston; Charles Grenier; George R. Arnott, executive vice-president of United Theatres; Pierre Pichette; 
William Mannard, secretary-treasurer of United Theatres; William Deveault; Allan Spencer and Les Mitchell, general manager of United 
Amusement Corporation Seated: A. Grandchamp and William Lester, retired president and managing director of United Amusement 


Corporation Limited. 


United Amusement Corporation honor- 
ed eight of its employees who recently 
retired from active duty, at an 
emotion-packed luncheon at the Stage 
Coach Restaurant in Montreal. 

It was a memorable moment when 
George R. Arnott, executive vice- 
president of the company introduced 
William G. Lester retired president and 
managing director, who in turn intro- 
duced the retirees and presented each 
with a suitable momento of their long 
association with our company. 

The eight veterans who are now 
enjoying the peace and quiet of retire- 
ment are... 


TWO NEW MEMBERS INDUCTED 


Two veteran members of United 
Amusement Corporation were induct- 
ed into the Famous Players 25 Year 
Club ... Louis Litner projectionist at 
the Palace theatre since 1941, and 
Hyman Cohen who joined the com- 
pany in 1941 and rose through the 
ranks until he reached his present 
position as manager of the Capitol 
theatre. 

George R. Arnott, executive vice- 
president of the company does the 
honours, while retired president Wil- 
liam Lester and Quebec general 
manager Les Mitchell look on ap- 
provingly. 


EMILE PILON — manager of the 
Rivoli theatre who had been with the 
company for over forty years. 

A. GRANDCHAMP — assistant to 
Romeo Vandette, chief projectionist 
in the Montreal area, after 38 years’ 
service. 

WILLIAM DEVEAULT — assistant 
secretary treasurer until his retirement 
at the end of 1967... with United for 
37 years. 

MEL JOHNSTON — manager of the 
Rosemount, Seville and Kent theatres 
retired after completing 37 years of 
service. 


INTO 25 YEAR CLUB IN MONTREAL 


CHARLES E. GRENIER — manager 
of the Granada theatre after 35 years 
of service. 

DAWSON MILNE — Sound super- 
visor for the United theatres until his 
retirement after 32 years of service. 

ALLAN SPENCER — can trace his 
history back to 1924, and spent most 
of his years in the publicity field, 
retiring as publicity manager of the 
company at the end of 1967 with 31 
years of service. 

PIERRE PICHETTE — head of the 
electrical department with 30 years of 
service in the Montreal area. 


Left to right are William Lester, retired president and managing director of United Amusement 
Corporation Limited; Hyman Cohen; Louis Litner; George R. Arnott, executive vice president 
of United Theatres and Les Mitchell, general manager of United Amusement Corporation 
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MAURICE PHANEUF PROMOTED TO ASSISTANT GENERAL MANAGER UNITED AMUSEMENT CORP. 


Maurice got his start in this business as 
an usher at the Francais theatre in 
Montreal in 1933, and after several 
years in many capacities in various 
theatres was appointed manager of the 
Imperial theatre in St. Johns, P.Q. in 
1941. In 1954 he was moved to the 
Granada theatre in Sherbrooke. 

In 1965 Maurice returned to Mon- 
treal to take charge of several im- 
portant area theatres as_ District 
Manager, and in 1967 was granted a 
leave of absence to take on an execu- 
tive position with EXPO ‘67, as super- 
visor of the magnificent EXPO 
THEATRE. On his return he became 


Eastern District Manager of United 
Amusement. 

On May 30th of this year Maurice 
was elevated to his present position of 
Assistant General Manager of the 
company’s theatres in the Province of 
Quebec. 

Maurice is happily married to Rita 
Charette and they are blessed with two 
sons. The older boy is attending the 
University of Montreal in the law 
faculty, and junior attends St. Ignace, 
a Classical college in Montreal. 

The best of luck to you Maurice 
from all of us in Famous Players. We 
hope to hear from you and of you 
soon and often. Bon chance mon ami. 
MAURICE PHANEUF 
Maurice Phaneuf commenca sa carriere 
dans l'industrie du cinema en 1933 
lorsqu'il se joignit a United Amuse- 
ment Corporation Limited comme 
placier au theatre Francais. || remplit 
Francais. Il remplit plusieurs fonctions 
durant cette période d'emploi. 

Dans les annees qui suivirent, il 
obtint une grande experience dans 
l‘operation de cinemas et en 1941 fut 
appointe gérant du theatre Imperial a 
St. Jean, Quebec. 

|| demeura a ce poste jusqu’en 1954 
lorsqu'il fut transfere a Sherbrooke, 


Québec, comme gerant du_ theatre 
Granada. 

En 1965, il revenait a Montreal a 
titre de Gerant de District pour les 
cinemas Consolidated, operant d’un 
bureau au theatre Palace. Les cinemas 
Alouette, Palace, Capitol, Loew's et Le 
Parisien devenant sa responsabilite. 

En 1967, il prit un congé tem- 
poraire pour assumer. une position 
d’executif avec Expo ‘67, la plus 
reussie et la plus magnifique exposition 
jamais creee. Dans une entente entre 
les cinemas Consolidated et les officiels 
d’Expo, Maurice fut ‘‘préte’’ a titre de 
surveillant et gerant du superbe theatre 
Expo. 

A la fermeture d’Expo, il revint en 
décembre a titre de Gerant de District, 
Region de |’Est, pour United Amuse- 
ment Corporation Limited. 

Un gerant consciencieux et dedie, il 
fut promu le 30 mai 1968 a sa presente 
position d’Assistant Gérant General 
des cinemas United a Quebec. 

Maurice est marie a Rita Charette. 
Ils ont deux fils dont I’aine est étudiant 
a l'Universite de Montreal ayant ré- 
cemment complete sa premiere annee 
a la Faculté de Droit. Le plus jeune 
est etudiant a St. Ignace, un college 
classique a Montreal. 
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Born and educated in Montreal, Marcel 
Gariepy started his business life as a 
junior clerk with the Royal Bank of 
Canada in 1940 and from there moved 
to the Compo Company as an assistant 
accountant. He joined Consolidated 
Theatres in 1943 as an assistant to 
George R. Arnott. 


J. MARCEL GARIEPY — TREASURER 


Since 1953 Marcel has been an 
active member of the Montreal Junior 
Chamber of Commerce, and the Na- 
tional Office Management Association. 
One of his fondest memories is the 
year 1962, when he chaired the Noma 
Business Show in Montreal. He is 
deeply involved in educational prob- 
lems in his Province, has the distinction 
of having been the first president of 
the Mille Isles Parent-Teacher Associa- 
tion, and was recently chairman of a 
convention on the subject of ‘’Prob- 
lems of Students in the Quebec Educa- 
tion Reform.” 

Marcel is a member of the com- 
pany’s 25 Year Club and was recently 
appointed Treasurer of the Canadian 
Theatre Company Ltd., and an assis- 
tant treasurer of United Amusement 
Corporation and Consolidated Theatres 
Ltd. 


Marcel is married to Marcelle 
Leclaire, the father of one son and six 
daughters, and grandfather to two 
charming young ladies. 


J. MARCEL GARIEPY 


Ne a Montreal le 3 octobre 1922, 
Marcel Gariepy termina ses etudes a 
I'Ecole Superieure St. Stanislas. 

Il fit ses debuts ala Banque Royale 
du Canada de mai 1940 a 1942 et 
apres six mois d’apprentissage comme 
assistant comptable a la Compo Com- 
pany Limited, alors une subsidiaire de 
Decca Records, il devint |’assistant de 
Monsieur G.R. Arnott a Consolidated 
Theatres Limited. La meme année, en 
septembre, il convolait en justes noces 
avec Marcelle Leclaire. Ils ont six 
enfants, un fils et cing filles et ils ont 
deux petites filles aux yeux noire dont 


J. MARCEL GARIEPY (cont’d.) 
ils sont tres fiers. 

Apres ses études, il suivit plusieurs 
cours du soir et par correspondence 
sur la Pratique Bancaire, la Compta- 
bilite et “‘l'Administration des Af- 
faires’. Depuis 1953, il a employe la 
plus grande partie de ses loisirs comme 
membre actif de la Chambre de Com- 
merce des Jeunes de Montreal et en- 
suite de National Office Management 
(Montreal Chapter). Son souvenir le 
plus cher fut d’avoir préside le comite 
du dernier ‘Noma Business Show’ a 
étre tenu a Montreal en 1962. Depuis 


1964, il s'est donne corps et ame aux 
Associations Parents-Maitres. II est le 
president — fondateur de |’ Association 
Parents-Maitres de l’Ecole Regionale 
des Mille Isles. President du Sym- 
posium Provincial sur le reglement No. 
1 du Ministere de |’Education en 1966, 
il connut alors les meilleurs moments 
de sa vie. C'est encore lui qui organisa 
le Congres Parents-Maitres-Etudiants 
tenu dernierement a Ste. Rose sur les 
““Problemes d’ Adaptation de I’Etudiant 
dans le Renouveau Scolaire’’. 

Avant de devenir membre du “25 
Year Club’ tout réecemment, il fut 


promu diassistant comptable et de 
gerant du bureau a assistant du 
“Controleur’’. Le role qu’il remplit, 
dans la refonte du systeme comptable 
de United Amusement Corporation 
Limited, de Consolidated Theatres 
Limited et de leurs subsidiaires, lui 
valu une promotion a titre de Tresorier 
de ‘The Canadian Theatre Co. Ltd”’ et 
d’assistant-tresorier de United Amuse- 
ment Corporation Limited et de Con- 
solidated Theatres Limited, lors de la 
derniere ‘Assemblée Annuelle’’. 

Ses passe-temps favoris sont tou- 
jours la peche et le ‘camping’. 
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JEAN DUVAL — 


This young man comes well equipped 
for his new duties as Director of 
Public Relations and of French Pub- 
licity for United Amusement Corp. in 
the Quebec area. 

A native of Three Rivers, Jean 
graduated from the Academie de 
Quebec with a diploma in Commerce, 
and proceeded to Paris where he took 
a course in higher cinematography. 
Three years later he returned to Canada 
and plunged into the complex prob- 
lems of film production. Among his 
better known productions are “GO 
GO DEVIL” and “WILD REGATTA.” 


Along the way, Jean Duval designed 
and produced the popular television 
series ‘QUEBEC ‘66, a P.R. job for 
the province of Quebec. 

Prior to his elevation to his new 
position, Jean was in charge of film 
buying for the Quebec theatres. 

Jean is engaged to a lovely young 
lady, Joan, and rumour has it that they 
will trip down the aisle together in the 
very near future. 


JEAN DUVAL 


Natif de, Trois-Rivieres, Jean Duval est 
venu joindre les range des Cinemas 
Famous Players apres avoir acquis une 
certaine experience dans |industrie 
cinematographique. 

Ayant obtenu un diplome en com- 
merce de I’Academie de Quebec, il a 
aussitot entrepris de se spécialiser en 
cinema a I'Institut des Hautes Etudes 
Cinematographiques en France. Ses 
études completees apres trois ans d’ab- 
sence, il est revenu dans son pays natal 
pour se lancer aussitot dans la pro- 
duction d'un film de long metrage qui 
lui servit de premier contact avec 
‘Industrie Canadienne de Cinema. 

I! devint par la suite conseiller et 
producteur de film pour le Department 
des Relations Exterieures des Societes 


Canada Iron, Domtar et Hydro-Quebec. 
I! concut et réalisa la serie pour la 
television “Québec 1966’, emission 
servant a montrer les grands develop- 
pements industriels qui ont influence 
'economie du Quebec. Son dernier 
film “‘La Regate’’ est presentement en 
distribution au Canada et aux Etats- 
Unis. 

Avant d’accepter ce poste de Direct- 
eur des Relations Exterieures et de la 
Publicite Francaise, Jean était a |’em- 
ploi des Cinemas Famous Players de- 
puis quelques mois a titre de program- 
mateur, l’experience acquise |’aidera 
certainement dans ses nouvelles fonc- 
tions. 

Jean est fiance a une _ jolie 
Ontarienne de Brantford. Ils se sont 
rencontres |’an dernier lorsque celle-ci 
est venue a Montreal pour travailler a 
‘Expo ‘67. Ils esperent se marier 
bientot, probablement au mois d oct- 
obre. 

Malgre le serieux qui entoure ce 
jeune homme, il ne manque pas de se 
rendre a Mont-Tremblant de temps a 
autre pour y essayer un bolide de 
course, le sport automobile est sa 
grande passion. © 


J.J. FITZGIBBONS JR. 


| well remember one day many years 
ago when | had the temerity to suggest 
that a natural nook in the theatre | 
managed at the time would make a 
perfect confection installation. | also 
remember being told in no uncertain 
terms that it was beneath the dignity 
to peddle candy and popcorn to our 
customers. How times have changed. 
Today our confection business is one 
of the most valuable and profitable 
assets of our nationwide operations. 

Starting with a handful of candy 
vending machines, this business growed 
and growed like Topsy, until today it 
has been refined to a fine art and a 
major source of income to our com- 


pany. The magic initials T.C.L. 
THEATRE CONFECTIONS LIMITED, 
have become synonymous~ with 


P-R-O-F-I-T-S, and accepted as part 
and parcel of our overall operational 
activities. 

Headed by Jack Fitzgibbons, 
T.C.L.’s head office is located in 
Toronto, with branches in Vancouver, 
Winnipeg, Montreal and Moncton. 
Each branch is headed by a Branch 
Manager and district supervisors to 
cover the territory, backed by an 
office and warehouse staff who make 
sure that we are always in business. 
Regardless of the time, day or night, 
this group of swingers is always at the 
beck and call of theatre management, 
and you'd be surprised at what lengths 
they go to to protect our investment 
and _ interest. 

T.C.L. is basically a service organiza- 
tion, and SERVICE they do deliver 
by the ton. In these pages we would 
like you to meet the men and women 
who have made T.C.L. the pride of the 
concession business not only on this 
continent, but wherever concessions 
are accepted as part of theatre opera- 
tion the world over. 


JACK FITZGIBBONS 
PRESIDENT, THEATRE 
CONFECTIONS LTD. 


Jack Fitzgibbons was truly born to 
this business. While in his very early 
teens he spent his summers doing odd 


jobs sweeping floors, filling in 
backgrounds mixing colours etc. 
in our sign shop under the vigilant 
direction of the late Ben Cronk. This 
carried him from 1932 through 1935. 
In 1936 he graduated to usher at the 
Eglinton in Toronto, and while at- 
tending Western in London, worked 
for Bill Trudell at the Capital in that 
city. In 1937 he joined the booking 
department of Empire-Universal in 
Toronto. 

“Go west young man...’ and Jack 
did ... to the Metropolitan in Winni- 
peg where he worked under Eddie 
Zorn until 1941 when he headed for 
New York and Paramount-Publix. His 
nights were spent checking theatres in 
New York and New Jersey for Ross 
Federal. 

In September of 1941 Jack entered 
the U.S. Army where he served with 
distinction until his honourable dis- 
charge with the rank of Captain in 
1945. Along the way he picked up the 
coveted Bronze Star with two oak leaf 
clusters (3 stars) and an Arrowhead for 


three beach landings. While in Hawaii 
on a tour of duty Jack met, wooed 
and married his charming Barbara. 
They have three sons ... John, the 
eldest is married, and the two younger 
brothers Michael and Peter are com- 
pleting their college education. 

On his return to civilian life Jack 
organized his own confection com- 
pany, Hollywood Confections Ltd., 
which later merged with our confec- 
tion arm to form THEATRE CONFEC- 
TIONS LTD. The rest is history. 

Jack's extracurricular activities are 
legion. He is a charter member of 
Variety Club Tent No. 28 of Ontario, 
served on the crew for four years until 
his election as Chief Barker in 1960. 
From 1961 to 1967 he served as an 
International Officer on the board of 
Variety International. Along the way 
Jack picked up Tent 28’s Heart Award 
for his outstanding contributions to 
the welfare of the organization. 

A member of the Canadian Picture 
Pioneers, Jack served as a director in 
1962-63 and was again elected in 1968. 

He is a director of the Ontario 
Cancer Society and a member of the 
public relations committee of the 
Canadian Cancer Society . . . a director 
of Lady of Mercy Hospital ... On the 
board of the Canadian Welfare Society 
... Active in the Red Feather Cam- 
paign prior to it becoming United 
Appeal, and was chairman of the 
Canadian Motion Picture Industry con- 
vention in 1966, 67 and 68. ® 


GERRY DILLON 


FRANK TROY 


Frank has had wide experience in 
confection sales and administration, 
starting with Jack Fitzgibbons in 1947 
at Hollywood Confections Ltd. before 
moving to the newly expanded T.C.L. 
Since that time he has acted as 
Toronto supervisor and_ purchasing 
agent, and from 1949 to 1965 headed 
the Vancouver office. In 1967 Frank 
was elevated to the position of vice- 
president of T.C.L. and in addition to 
his vice presidential duties is currently 
Eastern Division Manager with offices 
in Montreal. 

Frank is married and the father of 
two sons Richard and Gregory and one 
daughter Judith. 


A native of Ottawa, Gerry came to 
T.C.L. via the theatre management 
rou tel Starting as an usher he rose to 
head usher, assistant manager and then 


manajer. In Toronto he managed the 
Bloor, College, St. Clair and Beach 
theatres. Confection merchandising so 
intrigued Gerry, that in February of 
1952 he joined T.C.L., learned every 
facet of the business, and was recently 
promoted to the very important post 
of Ontario Division Manager. 

Gerry and wife Jean are the proud 
parents of three boys, Wayne 13, Brian 
12 and Gary 9, and just to even things 
up, daughter Tracy 6. 


TORONTO head office 


Patrick Christie, 
Manager, District ‘‘A”’ 


Leslie Hawley, Manager, 
Drive-In and Concessions Dept. 


Fred Pafford, Supervisor, 
Drive-|n and Concessions Dept. 


Richard 


Walters, Shipper; 


James Speiran 
Manager, District ‘'’B”’ 


Lionel Gibb, 
Manager, District ‘’C’’ 


Standing left to right: Roy Nightingale, Asst. to Accountant; 
Marian Dickey, Bookkeeper; Helen Koval, Statistician; Larissa 
Dudan, Typist; Rosaria Accardo, Clerk. 

Seated: Alan Youngson, Chief Accountant. 


Linda Attwood, 


Standing left to right: Betty Ginsberg, 
Secretary to President; Blanche Ross, 
Secretary to Ontario Division Manager; 
Ursula Laxdal, Receptionist. 

Seated left to right: Patricia Barchuk, 
Secretary, Purchasing Dept.; Gail 
Sullivan, Typist. 


Valentina Grumbinas 


: ® | TC Cent... 


f Shipper; Gary Wilson, Service Dept. 


CENTRE 
PAGES 


THE FAR-FLUNG EMPIRE OF T.C.L. conte...scssseeeeeees 


Frank Troy, Vice-president & Eastern Division Manager; Douglas Lowes, District Manager; Rose Essiambre, Truck-Driver- 


MONTREAL Left to right: Aime Lambert, Truck Driver-Shipper; Nicole Ducios, Clerk-Typist; Claude Champagne, District Manager; 
Shipper; Andre Lambert, Truck-Driver-Shipper. 


oe 


MONCTON Left to right: Jeanine Richard, Typist; June Ladd, Secretary; John Dymont, Branch Manager. 


_ | o / , | | 
VANCOUVER Left to right: William MacKinnon, Supervisor; Allan Johannson, Shipper William Giglio, Branch “ Hitters 
Janice McKenna, Secretary. 


AL ANDERSON T.c.L. (cont'd.) 


> 


The newest member of the T.C.L. 
family is Al W. Anderson, who effect- 
ive on June 10th became head of pur- 
chasing and Internal Systems Control 
Department. 

Al Anderson took his Bachelor of 
Commerce degree at the University of 
Alberta in 1967, and is now working 
towards his M.B.A. He is no stranger 
to our business, having worked as a 
doorman and later assistant manager at 
the Empress theatre in Edmonton and 
the Capitol in Calgary. From there 
into the R.C.A.F. for a year and then 
back to F.P.C.C. in Winnipeg. 

Al comes well equipped for his 
responsible new duties, and all of us in 
Famous wish him well and a long, 
successful future with T.C.L. © 


LIBBY ARNOTT MARRIED 
IN MONTREAL 


Libby, lovely daughter of Mr. and 
Mrs. George R. Arnott was married 


recently in Montreal to Gerald Hume. 
| don’t have particulars of the wedding, 
but did manage to get my hands on 
this photo of the happy young couple. 
| do know that Libby’s aunt Mrs. 
Agnes Arnott flew over from Scotland 
for the occasion. Our sincere congratu- 
lations to Libby and Gerald, and of 
course to George and Kay Arnott. 


WHAT DO YOU DO WITH YOUR 
BOOKING SHEETS? 


Sounds like a stupid question, but 
from our experience in this office it 
really isn't. You'd be surprised at how 
many phone calls our bookers receive 
asking them to order mats or acces- 
sories on some particular feature, and 
how often the answer to the logical 
question “‘When does it open,” is 
TOMORROW. Isn't that ridiculous? 

What it means in effect is that some 
managers receive their booking sheets 
and file them away neatly in their fol- 
ders, hoping that they remember to 
order their advertising before the 
pictures hit their screens. Sometimes 
they forget. 

Wouldn't it be simpler to study 
your bookings and then. . . before you 
get a chance to forget ... order your 
requirements in bulk? In that way 
you ll be sure, and will also know in 
good time should some of the items 
you ordered be unavailable, giving you 
a chance to order replacements. 

So fellows ... our bookers are 
pretty busy guys and should not be 
used as Joe boys to cover up your 
mistakes. When your booking sheets 
arrive read them, study them, 
decide what you need, and PLACE 
YOUR ORDERS. 

There is only one exception. If 
your advance trailer fails to arrive one 
week before a picture is scheduled to 
open ... notify your booker imme- 
diately. He'll take it from there. © 


CHARLIE DENTELBECK 
DIES AT 85 


Charles A. Dentelbeck, supervisor of 
projection for the Eastern Division 
until his retirement at the end of 1957, 
died at the Ontario Hospital in Whitby 
on Saturday, June 1st after a lengthy 
illness. 

Charlie joined Famous Players in 
1920 and helped organize Canadian 
Theatre and Electrical Supply Com- 
pany, predecessor to our _ present 
General Sound. He started in show 
business in Canada in 1909 when his 
family moved to Canada from Indiana. 
Charlie was a charter member of our 
25 Year Club, the Variety Club of 
Ontario and the Canadian Picture 
Pioneers; also active in Masonic affairs. 
He is survived by his widow and two 
sons. Our deepest condolences to the 
members of his family. 
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WILLIAM EDGAR SHIELDS died at 
Wellesley Hospital in Toronto on April 
13th. Eddie Shields had spent more 
than fifty years in our industry and 
was a member of our 25° Year Club 
and the Canadian Picture Pioneers. 
For many years he was an executive 
member of the board of the |.A.T.S.E. 
He was 65 at the time of his death. 
Eddie's daughter Joan is a member 
of the staff of General Sound where 
she has been employed for the past 
eighteen years. Our deepest condol- 
ences to Joan and her mother Hazel. 


> SP, SP, SP, CS 


CLARENCE PHILIP MARRIOTT pro- 
jectionist at the Palace theatre in 
Guelph for nearly a quarter of a 
century died at his home on May 6, 
1968. Clarence was 71 at time of his 
death. He was a member of our 25 
Year Club and active in the Canadian 
Picture Pioneers. Clarence retired from 
active employment three years ago 
due to his failing health. 

He is survived by his widow and a 
son Verd who is manager of the 
Century theatre in Hamilton. Our sin- 
cere sympathy to Verd and his mother 
from all of us at Famous. 


NEW CINEMA IN LAVAL, QUEBEC 


A new, ultra-modern dual auditorium theatre offering the 
ultimate in luxury and patron comfort was opened recently 
in Laval, a suburb of Montreal. The new theatre is located 
in the new Centre Laval Shopping Plaza at the corner of the 
Boulevard St. Martin and the Autoroute. 

Cinemas 1 and 2 seat 680 and 525 respectively, with 
English language pictures playing Cinema 1, and French 
product in Cinema 2. The auditoriums have been designed 
to meet the optimum requirements of seating comfort, 
sight and sound, with the seating staggered and the floor 
slopes designed to give the best possible sight lines. 

Construction of the Cinema Laval was supervised by 
Roland Pichette of our Montreal office. Architects were 
Eliasoph & Berkowitz. Severe Vezina for many years 


manager of the Cinema Place Ville Marie has been appointed 
house manager of the new theatre. 
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Cinema Auditorium (Cinema 2) 


Left to right: Don Sobey, Famous Players partner in the Maritimes; 
Mrs. Les Mitchell; Les Mitchell, general manager for United 
Amusement Corp.; Mrs. Gaston Theroux and Gaston Theroux, 
president of Motion Picture Theatre Associations of Canada. 


George R. Arnott executive vice-president of United Amusement 
Corporation Limited; Mrs. Arnott, daughter Libby and fiance 
Gerry Hume. 


Entrance New Cinema Laval. 


Cinema Laval Foyer 


Left to right: Winston Curry, District Manager; Severe Vezina, 
house manager; George R. Arnott, Executive vice-president of 
United Amusement Corporation Ltd.; Les Mitchell, general manager 
of United Amusement Corp. 


Left to right: Bill Murray, Engineering and Construction, Head 
Office; Mrs. B. Murray; Mrs. J. Sperdakos; John Sperdakos, Adver- 
tising and Publicity, United Amusement Corp. Ltd. 


JUNIOR MAT SERVICE 


The newspaper advertising problem of 
Famous Players’ managers was greatly 
simplified many years ago with the 
introduction of our JUNIOR MAT 
SERVICE. 

This service was developed to meet 
the newspaper mat requirements of 
our theatres after receiving many com- 
plaints about the quality and cost of 
the mats then being used. By supply- 
ing mats from original engravings, 
made from art work prepared in our 
Art Department, we obtained the best 
possible quality and reproduction. The 
large volume of mats used by our 
theatres ensured a reasonable cost. 

Once the engraving is made it is 
forwarded to the firm that supplies 
our mats. About every two weeks this 
firm prints proof sheets of the en- 
gravings they have received from us 
during that period, and these sheets 
are mailed to all of our theatres. 

The junior mats are made to a 
standard size 40 lines, 80 lines, 
150 lines and 300 lines. 

You will note on your proof sheets 
that our mats, according to size, al- 
ways have the same number for order- 
ing purposes. For example, the 40 line 
mat is always number 3. 

If you require mats for an attrac- 
tion for which you have no proof 
sheet (remember that two week gap 
mentioned above) you can order your 


mat requirements by using this stan- 
dard numbering system. Just tell us 
the title of the feature and the mat 
numbers required. 


A Honeymoon 
Is No Place To Have Kids! 


ordered. 

All mat orders received in the ad- 
vertising department before 4.00 P.M. 
= time are shipped the same 

To help us give you better service 
always mail your mat orders directly 


__YAN JOHIBON Si vy Detune 


The Bride had 8 Boys and Girls The Groom had 0 Boys and Gi 
ee ne 


MAT ORDER FORM 


FAMOUS PLAYERS CANADIAN CORPORATION LTD. 
PaaucHY Bert. 
130 Bloor St. West, TORONTO 5, ONT. 
Fisseo cesel = | Reguier Mat ( ) Alr Mall ( ) 
% «— eachecked: / Special Delivery ( ) Express ( ) 
Mate of. 
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If we cannot supply you with our 
junior mats (economics forbids us pre- 
paring engravings for every picture 
produced) you will receive mats from 
another source similar to the sizes you 


to the advertising department. Enclos- 
ing your order in the large weekly 
envelope could mean a delay of several 
days before we receive it and 

process your order. © 


THREE LAKEHEAD PROJECTIONISTS INDUCTED INTO F.P. 40-YEAR CLUB 


On Tuesday, April 23rd, three of our 
old-timers in the Lakehead were of- 
ficially inducted into our 40 year club 
and presented with silver trays marking 
this occasion by Johnny Ferguson, our 
Winnipeg Division supervisor who flew 
in to make the presentations. 

Robert Hainstock, Frank Rabb and 
Clarke Rabideau, each with over fifty 
years of service in our industry were 
guests of honour at a dinner at the 
Holiday Inn in Fort William. Execu- 
tives from both Odeon and Famous 
Players were on hand to honour the 
honored guests, as well as their many 
friends from management in the twin 
Cities. 


$25.00 AND $100.00 BONUS WINNERS SINCE OUR LAST ISSUE 


We're still handing out cash bonuses for ideas and ticket-selling promotions, and if YOUR name isn’t on this list, well man you're either just not 


trying or, perish the thought, can’t use the extra moolah. So... 


... that’s up to you... and then we'll all celebrate. Have we got a deal? O.K. 


$25.00 BONUS WINNERS 


STELLA CULHANE of the Belle, Belleville 
for her promotion of a four column picture 
and story on the BIBLE on front page of 
daily newspaper. 


BOB HARVEY the Capitol, North Bay’s top 
man hits a double header. . . one bonus for 
his excellent promotions in support of 
GUESS WHO’S COMING TO DINNER, and 
a second cheque for sales activities on 


behalf of BONNIE AND CLYDE. 


CLIFF MILLS of the Capitol in St. Thomas 
also hit a double. One for his several co-op 
newspaper ads on GRAND PRIX, and the 
second for city-wide coverage on JUNGLE 
BOOK. 


EDDIE LAMOUREUX maestro of the 
Capitol in Windsor knocked off fifty bucks 
also. The first two bits for his excellent 
snapshot contest sponsored by the local 
Sentry Stores in support of PLANET OF 
THE APES, and the second bonus for his 
city-wide coverage on HAPPIEST MILLION- 
AIRE. 


LOU LOBB head man at the Metropolitan 
in Regina records a twin win ... one for a 
fine contest and bear ballyhoo on GENTLE 
BEN, and the second for his excellent 
promo of free radio time and 25 L.P.’s in 
support of BONNIE & CLYDE. 


BILL HOWE did a fine job on HAWAII 
when it played his Paramount in Kelowna. 
In addition to a five column picture spread 
in his local daily, Bill used a Hawaiian motif 
throughout his theatre during the engage- 
ment. 


TED BIELBY of the Strand in Vancouver 
for an exceptional selling job on his books 
of F.P. Gift Tickets during the 1967 
Christmas campaign. A little late but | 
imagine the bonus is still acceptable. 


ALAN BELL of the Imperial in Toronto 


also hit a double. Both awards for novel and 


exceptional promos in support of his engage- 
ment of PLANET OF THE APES. Highlights 

. street ballys and tie-up with Eddie 
Black Camera Stores. 


DOUG ARMSTRONG who runs the Tivoli 


in Hamilton has a triple play to his credit 


which puts an extra seventy five bucks in his 
pocket. The three winning campaigns were 
on GRAND PRIX...HAPPIEST MILLION- 
AIRE and BONNIE AND CLYDE. 
CHARLIE BAHRYNOWSKI, Capitol — 
Brantford manager for a fine Goodyear Tire 
tie-up in connection with his showing of 
GRAND PRIX. 


DON DICKERSON of the Roxy in Barrie 


for an unusual hospital bed and St. John’s 


Ambulance stunt in support of DOCTOR 
SPEAKS OUT. And another one for a fine 
tie-up with his local radio station in support 
of his engagement of STAY AWAY JOE. 


HENRY MARSHALL manager of the Nor- 
town in Toronto for excellent promotion 
tying in the sale of gift tickets with 
Mother's Day. 

JIM MURTAGH, Odean — Brantford for 
fine promotional activities in support of 
GUESS WHO’S COMING TO DINNER. 


CHARLIE DOCTOR who runs the Capitol 
in Vancouver for an outstanding campaign 
in support of WAIT UNTIL DARK. High- 
light was private midnight screening for 50 
ladies ... promoted hair dryer as prize... 
Radio station crew served coffee and spread 
the good word to the tune of dozens of 
free air blurbs. 


ALEC REID of the Haida in Victoria for an 
extremely effective tie-up with both Wool- 
worth’s and C J V_I on a quick date on 
WAIT UNTIL DARK. 


JIM DUDLEY boss man of the Columbia in 
New Westminster really went to town on 
JUNGLE BOOK. Highlights were his Pola- 
roid tie-up with Eaton's, and his promo 
with the local Scouts and Cubs which 
packed several morning shows for him. 


ROLPHE REINHARDT the Strand Edmon- 
ton’s head man for a magnificent campaign 
in support of DOCTOR SPEAKS OUT. | 
don’t have all the details, but understand 
his campaign book was truly a joy to 
behold. 


FRANK GOWER who runs the two Cinemas 
in St. Catharines for two most profitable 
morning shows on HAPPIEST MILLION- 
AIRE, as well as his creation of the 
‘Cinema’s Information Centre.’ 


DON KINLOCH of the Palace in Guelph for 
a fine Academy Awards promotion which 
included considerable free lineage in the 
Mercury and tie-ups with several local 
merchants. 


DOUG WALKER skipper of the Cinema in 
Toronto for his promotion of school groups 
to attend BONNIE AND CLYDE perform- 
ances as part of their history studies. 


AL HARTSHORN who manages the Regent 
in Oshawa for the promotion of a co-op 
page in the Oshawa Journal in support of 
HAPPIEST MILLIONAIRE. In addition Al 
promoted many group sales among the local 
Scouts and Guides. 


read the list and weep if your name doesn’t appear. Maybe it will next time 


GERRY WORMALD of the Capitol in 
Woodstock, for a full-page co-op in the local 
daily on GUESS WHO'S COMING TO 
DINNER, and a second award for another 
full page on GRAND PRIX. And a third 
award for unusual gimmicks, making total 
of $75.00. 


TOM COUTURE manager of the Capitol in 
Brockville for his most comprehensive sales 
campaign in support of HAWAII. And an- 
other one for a well-organized and con- 
centrated campaign in support of his 
Horrorama all-night show. 


LEN BISHOP head man at the Hollywood 
in Toronto did a double take ... both for 
his excellent promotional activities, par- 
ticularly the help he received from Gordon 
Sinclair of C.F.R.B. in support of WAIT 
UNTIL DARK. Another one for an ex- 
ceptional tie-up with radio station C.H.U.M. 


WILL MATHISON presently at the Univer- 
sity theatre in Toronto who was assistant 
at the Imperial and contributed materially 
to the promotion of PLANET OF THE 
APES when it played that theatre. 


$100.00 BONUS WINNERS 


The following managers have submitted four 
$25.00 prize-winning campaigns which earns 
them a special cash award of ONE HUN- 
DRED DOLLARS. 


CLIFF MILLS — Capitol, St. Thomas 

TOM COUTURE — Capitol, Brockville 
BILL HOWE — Paramount, Kelowna 
RALPH MITCHELTREE — Capitol, Calgary 
DON MARSH — Capitol, Prince Rupert 
MARTIN CAVE — Royal, Victoria 

TED BIELBY — Strand, Vancouver 

JACK BURDICK — Stanley, Vancouver 
ALEX REID — Haida, Victoria 

AL HARTSHORN — Regent, Oshawa 
DOUG ARMSTRONG — Tivoli, Hamilton 
DOUG WALKER — THE CINEMA, Toronto 
LEN BISHOP — _ Hollywood Toronto 
LOU LOBB — Metropolitan, Regina 
JIM MURTAGH — Odeon, Brantford 

DON KINLOCH — Palace, Guelph 


THE ODD COUPLE - 
BOX OFFICE SMASH 


Paramount's THE ODD COUPLE isa 
real winner at the boxoffice ... on the 
Canadian Premiere at the University 
Theatre, Toronto, it’s breaking re- 
cords! The public love it. 

You'll love the results of your sales 
promotion efforts to sell this outstand- 
ing attraction; smash boxoffice, for 
sure. 

Speaking of sales promotion, like 
us, youll find the title THE ODD 
COUPLE suggests a number of ex- 
ploitation possibilities with several 
ideas tantalizing the tip of your mind 
which, in application, become frustrat- 
ing as you try to avoid the ‘queer’ or 
‘homosexual’ connotation of the title. 
Certainly none of this appears in the 
picture. 

We went through this in Toronto 
and came up with a couple of tie-in 
catch-lines and ideas you will probably 
find helpful. Please see the art work 
and two catchlines displayed below. 

Developed for Vic Tanny’s 22 
Health Gyms and Spas throughout 
Ontario and Montreal Catchline No. 1 

“THE ODD ONE ON THE RIGHT 
OBVIOUSLY NEVER VISITED VIC 
TANNY’S” with Walter Matthau look- 
ing somewhat less than robust and 
healthy, is to be featured in several 
500 line co-op newspaper ads, 40 x 
60's will be placed on the mirrors of 
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their 22 gymnasiums, 22 x 28's on the 
reception desks. All display material 
carries full picture and theatre play- 
date credits. 

(It is most interesting to note average 
weekly attendance at the 22 Vic 
Tanny Gyms tops 125,000! This tie- 
up provides fine sales promotion ex- 
posure for the picture). 


SHABBY! ” 


“THE ODD ONE ON THE RIGHT 
OBVIOUSLY NEVER VISITED 
VIC TANNY’S” 


“ONLY THE ODD COUPLE ARE 
EVER SUCCESSFUL LOOKING 


This Vic Tanny promo is to be 
carried forward to all Ontario and 
Montreal Vic Tanny situations which 
have ODD COUPLE booked for June. 

Catchline No. 2 “ONLY THE ODD 
COUPLE ARE EVER SUCCESSFUL 
LOOKING SHABBY! ” developed for 
22 Jack Fraser Stores (Men's and Boy’s 
Wear) in Metro Toronto, follows a 
similar vein for eye catching window 
displays and in-store promotion. Jack 
Fraser Stores also enjoy tremendous 
traffic patterns in very busy areas 
including shopping complexes. 


NO QUESTION ... YOUR OWN SHOWMANSHIP TALENTS WILL PROMPT 
ADAPTATIONS FOR YOUR SITUATION OF EITHER, OR BOTH, OF THE 


ABOVE TIE-IN CATCHLINES. 


Say No more. 


VICTORIA VETERANS INDUCTED INTO F.P. 25 AND 
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L to R. Maynard Joiner .. . Doris Gillis. . . Martin Cave 


40 YEAR CLUB 


On November 21st last, at an emotion- 
packed luncheon at the Imperial Inn in 
Victoria, B.C., Maynard S. Joiner, 
British Columbia supervisor inducted 
Mrs. Doris Gillis cashier of the Royal 
theatre in Victoria into our Company's 
25 year club. At the same time, May- 
nard presented Martin Cave, manager 
of the same theatre with his engraved 
silver tray denoting 40 years of service. 

The luncheon was well attended by 
theatre managers in the area, all old- 
time friends of Doris Gillis and Martin 
Cave. 


JOIN THE 


YOUR AD 
COULD BE 
A TICKET TO 


On Thursday, June 27, The Ottawa Journal, in association with 
Walt Disney Productions and Famous Players Theatres, will present 
the Canadian premiere of “Never A Dull Moment,” starring Dick 
Van Dyke, at the Capitol Theatre in Ottawa 


Proceeds from the premiere will go to the Eastern Ontario 
Children's Hospital Building Fund 


If vou'd like to join the VIPs attending this gala event and have 
an advertisement in the Classified Section of the paper during the 
week of June 17 to June 22. inclusive. vou could be the lucky winner 
of two tickets to the premiere. 


On closing date, 100 qualified advertisers will be selected to 
answer a skill-testing question. The winners will receive two tickets 
each to the premiere. 


So here's your chance to get where the action is and also 


take in this enjoyable, family comedy 


THERE’S NEVER A DULL MOMENT IN CLASSIFIED 


will go to the Eastern 
Ontorio Children’s 
Hospitol Building 
Fund 


DIAL 236-7511 


JOURNAL 
WANT ADS 


“The award winning newspaper” 


At the risk of belabouring the obvious 
we would draw your attention to the 
reproduction of the full page and 
tabloid size co-op layout above avail- 
able through the Publicity Department. 
Exciting possibilities, eh? 

It would be wrong for us to deal in 
any ‘eye-wash’ and try to kid you that 
advertising departments of local papers 
are just waiting with baited breath for 
you to show this to them... we know 
better. But, we can assure you they Il 
at least be interested. 

This considered opinion was con- 
firmed when we submitted the idea to 
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NEVER A DULL MOMENT 


avery bright moment for alert showmen . . . title one of the most exploitable in many a day! 


advertisement 


advertisement 
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advertisement 


HENRY SILVA 
reenplay by AJ CAS (ERS 
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Look to the name WALT DISNEY for 
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family entertainment! A T 


the Ottawa Journal recently. (See half- 
page layout repro upper left.) This is 
just one of several the Ottawa Journal 
enthusiastically plan on using for their 
Classified Section. They are also going 
to use the full page layout and adapt it 
to a double truck with local display 
advertisers. 

It's unusual! It's different! It’s eye 
catching! 

You'll find each advertiser intrigued 
by your adaptation of the title to his 
line of merchandising, for example, 
“NEVER A DULL LAUNDRY with 
Jensen Laundering and Dry Cleaning’ 


“NEVER A DULL 
... MOMENT” 


VAN DYKE - ROBINSON - PROVINE 
JOANNA MOORE - TONY BILL - — —— : 


Screenpt ROTH! Mieme dott” Produced by RON MILLER virectes by JERRY PARIS 
Released by BUENA VISTA DISTRIBUTION CO., INC. © 1967 Walt Disney Product 


FOR SHOPPERS! 


advertisement 
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advertisement 


advertisement 


advertisement 
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— “NEVER A DULL WALL with 
Pittsburgh Paints’ — “NEVER A 
DULL LIVING ROOM from Levinter's 
Furniture’ — NEVER A DULL SUIT 
from Tip Top Tailors’ etc. Nuff sed! 

It might well be emphasized that 
the portion of the co-op layout de- 
voted to the picture and your theatre 
is provided FREE by the paper. It has 
no bearing on your actual theatre 
campaign. The paper will want to 
know that neither is it used to reduce 
your budget which quite possibly will 
be increased for this attraction. 

You take it from here and if we can 
help, call us. 


